FOOD INDUSTRY GROUP

STRATEGY, PROJECTS AND GOALS 

2007-2008 

INTRODUCTION

Information about the Food Industry Group, our members, beliefs and knowledge are outlined on our website. Our strategy, goals and projects are outlined below.
STRATEGY

The Food Industry Group’s strategy for 2007 – 2008 is to undertake projects which are designed to ensure it is the catalyst for positive change within Food Industry and to put in place measurements of these changes.

Our approach is ‘Communication to Industry’; ‘Commitment and Action from Industry’; ‘Measurement of these Changes’.
OBJECTIVES

The major objective of the Food Industry Group is to:

1. Do all that is possible to ensure industry – (the whole of our member industry including supplier-partners) understands the seriousness of the obesity issue and the importance of finding ways to provide and market healthier food products that are commercially viable.

In addition our other key objectives are to:

2. Demonstrate that self-regulation works and ensure that people’s right to choice is protected.

3. Engage with Government and other not for profit, health related, non government organisations in finding collective areas for action

4. Be actively involved in the wider public debate on health and obesity issues

5. Help the media understand the complex issues involved with obesity and the contribution being made by Food Industry

FOOD INDUSTRY GROUP PROJECTS AND GOALS 2007-2008 and beyond

The Food Industry Group has identified seven main areas or projects with associated goals and activities which are designed to help in addressing the obesity issue in New Zealand,  improve the nutritional intake of New Zealanders (and increase their physical activity). The majority of the projects outlined below have a time frame of 2007-2008 and beyond. They will be revised and re-documented for 2008-2009. Our projects and goals can be referenced to the relevant areas in the Government’s Healthy Eating Healthy Action plan as noted at the end of this document.

Each of the Projects and Goals are outlined below. Our internal document has been written so as to detail these specific action areas, who will be targeted, what groups of the population have the potential to be positively affected, the measures which need to be put in place to ensure the actions are successful and completed, along with the timeline for completion. The Annual Report for 2007-2008 will report on each of the action areas and measure whether they have been successfully completed.
Project one:  FIG works with Food Industry members to implement the Food Industry Accord.
Goal: FIG motivates and mobilises Food Industry to continue to contribute to improved nutrition with their products and responsible marketing practices via meetings with CEOs and Senior Marketers, and regular reporting to members.
Action Areas: Seven.
Project two:  FIG works with Government to help provide a range of health foods and beverages in schools.

Goal: FIG works with government and food manufacturers for the provision of balanced, nutrition, practical and profitable meal options in schools via the Food and Beverage Classification System.
Action Areas: Six.
Project three: FIG works with Food Industry and the media to implement responsible self regulation of advertising and marketing practices.
Goal: To agree with industry and media responsible self regulating practices around advertising and marketing of Food to Children including the development of the CF Rating for advertising of food to children in children’s television viewing hours and the donation of commercial time to the Government’s Feeding Our Futures campaign.
Action Areas: Seven.
Project four: FIG works with Food Industry to agree specific product improvement around the decrease of fat, sugar and salt plus increased availability of fruit and vegetables.

Goal: FIG works with manufacturers and retailers to find ways of reducing levels of fat, sugar and salt in the diet and ways to increase consumption of fruit and vegetables
Action Areas: Eight.
Project five: FIG works with Counties Manukau District Health Board to implement and demonstrate effectiveness of a joint health and industry partnership.
Goal: To demonstrate the partnership between Health and Social Groups and Food Industry produces positive results via a ten point action plan with the Lets Beat Diabetes Campaign.
Action Areas: Ten.
Project six: FIG works with Food Industry employers to encourage healthier foods on work sites.

Goal: To encourage Food Industry employers to provide healthier eating options for their employees.
Action Areas: Two.
Project seven: Monitoring and Evaluation
Goal: To develop a data base showing positive changes in food reformulation and food marketing.
Action Areas: Two
These Food Industry Group Goals for healthier New Zealanders are stand alone goals developed by The Food Industry Group. However, in their development the goals have been developed taking into account the Government’s Health Eating Healthy Action Implementation Plan 2004-2010. 

Project one: FIG working with food industry members to implement Food Industry Accord.
Reference:
HEHA Objective 1: Build Healthy Public Policy.
Outcome 1: Sectors work collaboratively and in a coordinated manner to improve nutrition, increase physical activity.

Key areas/actions related to Food Industry:

· Encourage Food Industry to implement HEHA.
· Establish an Industry HEHA implementation group.
Project two:  FIG working with government to help provide a range of healthy foods and beverages in schools.
Reference:
HEHA Objective 1: Build Healthy Public Policy.
Outcome 2: Possible regulatory and policy options to improve the nutrition environment, especially for children and young people.

Key areas/actions related to Food Industry:
· Explore and implement policy options, as appropriate, to improve the physical and nutrition environments in schools.
Project three: FIG work with Food Industry and media to implement responsible self regulation of advertising and marketing practices.
Reference:

HEHA Objective 1: Build Healthy Public Policy.
Outcome 4: Healthy public policy in the areas of nutrition and physical activity developed and supportive environments created.
Key area related to Food Industry:

· Investigate and analyse policy options regarding the advertising of foods to children.
HEHA Objective 2: Create Supportive Environments.
Outcome 6: Increased profile of healthy food and physical activity through media, advertising and promotion.
Project four: FIG work with food industry to agree specific product improvements around decrease of fat, sugar and salt plus increase availability of fruit and vegetables.
Reference:
HEHA Objective 2: Create Supportive Environments.
Outcome 8: Reduced salt, sugar, fat content of commercially prepared food

Actions related to Food Industry:

· Food Industry replaces saturated fats with unsaturated fats in foods and reduces fat, salt and sugar content of manufactured foods.
· Explore innovative methods to enable changed formulations of commercially prepared foods.
· Investigate the monitoring of change through Manufactured Food Database.
Outcome 9: Healthy food choices are affordable, available and accessible. Increased consumption of vegetables and fruits in the NZ population.
Actions related to Food Industry:
· Industry to consider innovation to provide healthy nutritious choices to consumers at competitive prices.
· Promote consumption of vegetables and fruits.
Project five: FIG work with Counties Manukau District Health Board to implement and demonstrate effectiveness of joint health and industry partnership.
Reference:
HEHA Objective 3: Strengthening Community Action.
Outcome 12: Communities are actively involved and successful in influencing the availability and supporting the promotion of healthy food and physical activity in their communities.
Specific Action/Area related to Food Industry:
· Develop and expand community action programs for high need groups.
Project six: FIG works with food industry employers to encourage healthier foods on site.
Reference:
HEHA Objective 4: Develop personal skills including wider work force around promotion good nutrition within industry.
Outcome 16: Increase the knowledge and skills of workers in the food (and physical activity) industry about improving nutrition and increasing physical activity.
Action related to Food Industry:

· Encourage Food Industry and their employees regarding healthy eating in the workforce.
Project seven: Monitoring, research and evaluation.
Reference:
HEHA Objective 6: Monitor Research and Evaluate.
